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burden of taxation on industry.” Khru- |
shchev understood, “because of the ex-
pense to us of our own defense effort,”
but said: “We are being driven most
reluctantly to these expenditures.” To
illustrate the U.S. desire for peace, Eaton
told Khrushchev about Industrialist An-
drew Carnegie, who amassed a fortune of
$500 million, gave a great deal of it away
to promote peace. To make this more
meaningful, Eaton paused and asked the
translator to convert the $500 million
into rubles. Added Eaton: “I would like
you to think of a man like Andrew Carne-
gie as being representative of American
industrialists.”

Later, Capitalist Eaton gave his im-
pression of the Communist leader: “He is
a man who is not to be pushed around.
You get the idea when you're with him
that he’s the boss. I have spent most of
my life persuading myself that I can read
men and their minds. Of Khrushchev I
am convinced that he wants peace.” For
Mindreader Eaton, the Red boss seemed
to have an equally high opinion. As a
farewell present, he gave Eaton a troika,
an old-fashioned open carriage, and three
matched horses. plus a trainer’s services
for two months.

TOYS

Hooping It Up

The men who started all the current
whoopee in hoops are Toymakers Arthur
Melin and Richard Knerr, 33-year-old
owners of the Wham-O Manufacturing |
Co. of San Gabriel, Calif. Last March, |
while attending a New York toy fair, |
they got a tip from an acquaintance on
a wooden hoop popular in Australia. Melin
and Knerr turned out a score of wooden
hoops, did not like them, started experi-
menting in plastics. In May they made
some 3-ft. hoops out of brightly colored
polyethylene tubing. Melin field-tested
them on some neighborhood children—
and a national fad started. From children’s
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When is the Time to Buy?

Many people think it's a broker’s job to issue public pronounce-
ments answering that question.

We’re brokers, but we don’t think that’s our job.

Because the question is one that can be answered only in terms
of the individual investor.

When is the time to buy securities?

Whenever an investor has free funds on which he can earn a
better return over the long pull by investing them in securities
than he can by putting them into any other form of investment.

That means weighing such factors as current dividend rates —
39, 49, or 59, — the yields on other forms of investments or
savings, and the comparative records of stability for such pay-
ments. (Over 300 stocks on the New York Stock Exchange have
paid dividends for 25 years or more).

Finally, it means showing due regard for one factor that’s vital
in any security purchase—careful selection to minimize the ever-
present risk.

In that selection, we’ll be happy to give you all the help that
we can. Simply address a letter to—
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games, the hoop soon graduated to adult
calisthenics.

The partners began mass production of
their Hula Hoop, and a dozen companies
quickly imitated the Hula Hoop (the
name could be registered, but the hoop
could not be patented) and cut into
Wham-O’s monopoly.

For Melin and Knerr, the hoop is the
biggest thing yet. Eleven years ago they
opened a shop with less than $1,000 cash
and plans to make slingshots. Since then
they have added three dozen other toys
and gadgets to their production, now em-
ploy 670. Last year they hit their first
jackpot with a lightweight plastic plat-
ter, the “frisbee.” They have already sold
about 2,000,000 Hula Hoops (93¢ whole-
sale, a 169% gross profit), hope to sell
millions more before the craze dies.

LIQUOR
Tax Tempest

Across the U.S., liquor distillers, whole-
salers and retailers last week heaved a
mighty sigh of relief. After a long, bitter
industry fight, the whisky business finally
had a new set of excise tax rules. Under
the Forand bill, which was last week
signed into law by President Eisenhower,
distillers no longer must pay the excise
tax of $10.50 per gal. on liquor held in
Government bond upon withdrawal or
automatically after eight years of storage.
They now may hold it up to 20 years
without paying the tax.

When the Korean war came, many U.S.
distillers, recalling World War II short-
ages, began laying down heavy liquor
stocks. But there were no shortages, and
stocks piled up. Fearful of having to pay
the tax after eight years, stocks were
dumped on the market (often under new
brand names) at cut-rate prices. Most
distillers agreed that some kind of relief
was necessary to eliminate price wars, but
differed on what.

Leading the fight for tax relief was
Schenley Industries, which favored grant-
ing tax relief to existing and future
whisky stocks. Among Schenley’s argu-
ments: only in this way can U.S. distillers
compete with the British and Canadians,
whose governments have no force-out tax
provision. Against Schenley stood Joseph
E. Seagram & Sons. Seagram argued that
Schenley held 60% to 70% of all the old
whisky in the U.S., hence would reap the
major benefit. Seagram backed a different
proposal of the Distilled Spirits Institute:
grant tax relief, but prohibit distillers
from labeling their whiskies as over eight
years old until all companies have built
up big inventories of cobwebbed stocks.

Congress decided the issue Schenley’s
way. Last week Schenley President Lewis
S. Rosenstiel said that his fight was not
for Schenley alone, pointed out that vir-
tually every distilling stock has risen
since Congress acted, many to new highs.
(Schenley’s rose the most, from 18} earli-
er this year to 313.) Distress selling of
whisky to collect the tax is now over,
said Rosenstiel, and there is no reason for
“senseless” price wars.
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