BUSINESS

The U.S. is
having a ball

A Boom
with a
Bounce

Bang, thump, bonk! Willy-nilly it
caroms down the hall as if it had
a life of its own. In fact, it aln

has. This is Super Ball, surely the
bouncingest spheroid ever, which

has lept like a ber asshor

> of an elastic compound
called Zectron and sells for 98¢. Its
high bounce up to "”% of the
height from which it is dropped
1s due to the fact that each ball
has been compressed under 50,000

also by office executives, McGeorge
Bundy had five dozen shipped to
the White House.

The ball is cranked out by the
Wham-0 Mfg. Co., a California
concern that twvice fm-vu_}ur\i_\' has
ﬁtughl the iy of r.:id-hunw_\
America. In 1957 it sold several
million of an item called Frishee, a
plastic disk sailed from person
to another. Next year came the
Hula-Hoop whic :

30 million sales (Wham-/) sold the
how many

d Wham-0's

success seems to be its knack of
psyching out people’s affinity for
geometric shapes. “After all,”
says Wham-O president Arthur
(“Spud”) Melin, “Super Ball is
better than sucking your thumb.”

In time exposure (right), high
Jriction and big bounce make
Super Ball gather spin lo zoom
down hall and inlo waste baskel.
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Sitlling prelly alop a rush order
of packaged fun (left) is chemist
Norm Stingley. It was he who hit
upon the idea of compressing

Zectron into a high-bounce ball.

The idea was turned down by
two other companies before he
brought it to Wham-0. Above,
visiting bankers (in coals and
lies) discuss financing. Below.

in the Wham-0 execulive suite
President Melin (left) and
Richard (“Rich”) Knerr, the
vice president, joyfully play with
their past and present triumphs
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BOUNCE conTiNuED
The Ups and Downs of
the Novelty Game

During lunchtime think session,
Rich Knerr takes aim af a fellou
thinker with Air Blaster, whick
can blow oul a malch at 40 feel.

Spud and Rich demonstrale sec-
relary harassmenl lechniques
with the Air Blaster, the Mon-

ster Bubble and some Super Balls.

As a moneymaker, Wham-O has
had as many ups and downs as a
box of Super Balls, with emphasis
on the downs. Despite its success-
es, the company .u”tu.‘i“_\ lost mon-
ey in four of the past seven years.

Scarcely less plausible than the
Hula-Hoop itself is the notion that
the company who started the Hula-
Hoop craze could have lost money
on it. But Wham-) managed. At
the peak of the hoop craze the com-
pany had dozens of factories going
full blast to turn out the plastic
hoops. When the craze suddenly
ended, it was stuck with millions of
surplus hoops, and ended 1958 los-
ing $10.000

Wham-0 has had several medi-
“]n'.‘i-'l'f! SUCCEesses Il“l one l]j‘ thl‘
big problems of the novelty mar-
ket 1s that patents are often diffi-

cult to get and everyone rushes to

copy a good thing. Wham-0 is now
cleaning up with Super Ball, but is
terrified that someone may bounce
in with an imitation. Other inven
tions have (umplele!_\' bombed
Wham-0O took piles of orders for a
kit of fish eggs that was supposed
to grow live fish, then discovered
that their mama fish were too slow
laying the eggs.

Despite such setbacks, the at
m:lsphtlc at Wham-0 1s one of de-
termined good cheer. Officials de-
light in harassing everybody with
Air Blasters and handluls of Super
Balls. Ideas are generated at mght
lnm: ~Lu]| St‘h:ii(lll.‘u. |J!JI some of the
best ones come from outsiders. “We
listen to everyone,” says research
head Ed Headrick. “One guy said
he had a bicycle he could padal yj
into space to check out satellites
Who knows? He might be nght.’




