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The Ultimate
Summer Game

By BARRY TARSHIS

I can't remember exactly how old
I was the first time | threw a Fris-
bee, but I couldn't have been
very young. For even though you
trace the roots
of Frisbee-throwing
ck to the ancient Greek discus
throwers (assuming, of course,
you're willing to stretch a point,
as Frisbee historians are wont to
do), the Frisbee, as we know it
today, didn't really come into be-
ing until the late 1950s, by which
time | already was attending col-
lege. And it was another five or
six years before you could zip a
Frisbee back and forth at the
beach without people gawking at
you as if you had just stepped out
of a spaceship.

What 1 do remember about
that first Frishee experience—
whenever it may have taken
place—was my initial reaction to
it: the tickle I felt at how quickly
I was able to get the, well, hang
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of it. I didn’t know beans about
the techniques of Frisbee-throw-
ing and catching, but nonetheless
[ was able to figure out, through
trial and error, that you don’t re-
ally throw a Frisbee; you sort of
flick it with a sharp snap of your
wrist; otherwise it just flops
around in the air like a badly
folded paper airplane. I soon
learned that if you want a F risbee
to curve to the right, you have to
release it at an angle with the left
edge slightly higher than the
right, but that to produce 4 curve
to the left, you have to invert the

S

angle of release far more than
you might think—and then in-

crease the torque of your throw.
Finally, I didn’t have to invest
a king’s ransom in lessons to fig-
ure out that the key to catching
the typical Frishee toss isn’t nec-
essarily quick or gluey hands—
it's Positioning and, above all, pa-
tience. You have to anticipate the
flight path early, move to where
you assume it will make its drop,
and then wait for it to slow down
and hover there for a second or

two so that you can pluck it from
the air, -

v Niorinpel.
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Don’t misunderstand. There is
a good deal more to the art of
Frisbee than executing simple
catches or getting it to curve one
way or the other. Accomplished
Frisbee athletes, for instance,
can throw the disc at least a
dozen different ways—back-
hand, sidearm, underhand, over-
hand, under the leg, any which
way, really—and catch it with an
equal variety of methods and po-
sitions: with one hand, with two
hands, behind the back, under
the legs, between the legs, be-
hind the head, or standing on one

foot, with the body arched side-
ways and the head dipped close
to the ground, like a flamingo. (If
the athlete happens to be a dog,
spectacular catches are fre-
quently made with the teeth.)
And more than simply getting the
Frisbee to curve, any Frisbee-
thrower worth his salt can make
it do all sorts of wondrous things:
dip and then rise through the air,
skip or roll along the ground, or
even soar more than the length of
afootball field.

But the beauty of Frisbee is
that you don’t need to master its
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Make yourself at home. . .
for as low as

$33 a night!

When business travel takes you or your

COI'pOl'i'lte IIOUSillg employees away from home for 30 days or

. _ 2 longer —don’t give up the comforts of
A | , b

d't h&lf tht co t home, make Oakwood your “home away

Of h()tels from home.”

More than one half of the Fortune 500 choose Oakwood for temporary
housing, relocation and new hires because of the cost savings and comfort of
a beautifully furnished apartment complete with linens, dishes, TVs and maid
service. And super amenities like swimming, tennis, health clubs and on-site
conference rooms. In 33 locations across the country: California, Las Vegas,
Houston and suburban Washington, D.C.

Phone or write
Derrick Wadman, Sal a*s_[)irector
9999 Corinth Avenue, Los Angeles, CA 90064 N

(800) 421-6654 In California: (213) 478-1021 partments
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- Frisbeel

| intricacies to enjoy its inherent plea.

| sures. And while recreational Frishe

' may not seem all that big a deal t the

| naturally athletic, it was a pretty };
deal to me since it usually takes me
longer than most people to pick
even those sports (racquetball, for in-
stance) that most people say are eag
to pick up. With Frisbee, after only 2(
minutes or so, I not only was abje to
play a respectable game of throw anq
catch, but also to do it with that addeq
dimension of panache and cool that .
ways eluded me in other sports.

All of which probably goes a long
way to explain the basic appeal of Fris.
bee—that and the fact that Frisbees,
like most disc-shaped objects, are able

| to defy gravity (assuming you throw

" them properly). Physicists have long
known this about discs, but the recre-
ational implications of this knowledge
didn’t come to light until the 1920s,
when Yale University students found

| that the pie tins from the nearby Fris-
bie Pie Company were so much fun to
toss around and catch that they gave a
name to the activity: “Frisbieing.”

Those early pie-tin “frishies” were
not nearly as stable or versatile in their
flight patterns as today’s models, and
they were trickier (not to mention
more dangerous) to catch. But the
basic appeal was the same: your ability
to create specific—and unusual—
flight patterns with relatively minor
adjustments in throwing style. No sur-
prise, then, that as time went on, the
practice of throwing pie tins (not to
mention paint-can lids, movie-film can-
isters, hubcaps, and any number of
similar objects) began to spread west-
ward. It was only a matter of time be-
fore somebody saw in this enterprise
some commercial possibilities.

That somebody turned out to be 2
West Coast inventor named Fred
Morrison. Morrison, in the late 1940
(right about the time of the first UFO
sightings), came up with the idea ofa
plastic flying saucer that would do
what a pie tin could do, but better:
Morrison’s quirky invention was Se€t
sporadically on Southern Californid
beaches over the next several years:



but it wasn't until the Wham-0 com-
pany (the same Wham-0O, by the way,
that introduced the Hula Hoop in 1958)
of San Gabnel, California, got into the
act in the nmud-1950s that you could go
nto your local toy store and actually
buy the thing, which was called the
Pluto Platter. And it wasn't until 1959,
when Morrison’s invention was re-
named the Frisbee (for legal reasons),
that the Frisbee—well, took off.

So much for beginnings. The meaty

head to head in a series of specific
events, each designed to test profi-
ciency in a different aspect of Frishee
skill. Most of these tournaments are
informal, do-it-for-the-fun-of-it affairs,
but there are also a handful of more
serious, prize-money tournaments in
which the top performers change Fris-
bees (as well as sneakers) according to
the event. Sophisticated stuff, and for
good reason: Prizes for this year's
U.S. Open, which was held in June

The early pie-tin “frisbies”
were not nearly as stable in their flight
patterns as today’s models

part of the Frisbee story didn’t really
get started until the mid-'60s. That
was when a Wham-O executive named
Ed Headrick improved the stability of
the Frisbee with one or two subtle de-
sign changes and then launched a cam-
paign to convert the Frisbee froma toy
to a legitimate sport. Headrick’s strat-
egy was to formalize many of the indi-
vidual Frisbee throws, catches, and
routines into organized competition,
and his first step was to found the In-
ternational Frisbee Association, the
largest of several Frisbee-oriented or-
ganizations whose broad function is to
distribute information, set proficiency
standards, coordinate competition,
and in general promote Frisbee par-
ticipation throughout the world.

All things considered, Headrick’s vi-
sion of an organized sport of Frisbee
has been realized, but not exactly on
the worldwide scope as he had origi-
nally hoped. Frisbee has its own profi-
ciency rating system, its own local and
national organizations, its own publica-
tions, even its own category of in-
juries, including Frisbee elbow. It also
has a fairly active tournament circuit in
which Frisbee athletes (the more
prominent of whom refer to them-
selves as “disc athletes”) compete

in California, totaled $35,000, with
winners in the individual events earn-
ing $750 and a prize of $3,500 going to
the overall winner.

But let’s not get carried away. De- |
spite some heady predictions 10 years |

ago that competitive Frisbee was on
the threshold of becoming a “major”
sport, competitive Frisbee remains a
relatively small and insular enterprise.
With the exception of Sweden,
Canada, and Japan, Frisbee has re-
mained pretty much an American
game, with most of the action cen-
tered around Southern California. And
outside of Wham-O, corporate spon-
sors haven't exactly been climbing
over themselves to bankroll tourna-
ments or pay hefty endorsement fees
to the sport’s champions. “It’s a classic
Catch-22 situation,” observes Scott
Zimmerman, a 23-year-old Pasadena,
California, college student who has
won the World Frisbee Championship
four times in the past six years. “If a
sport is going to grow,” he says, “it
needs corporate support, but it's
tough to get corporate support until
you're large enough to attract a big fol-
lowing. What's frustrating for me and
other disc athletes is that we train as
hard—sometimes as long as 10 hours

In Washington D.C.
Stay in a forest
thats minutes
from the

White House

and National
Airport.

The Radisson
Mark Plaza Hotel.

USAIR, AUGUST 1985 27



An Executive Briefcase with more
hidden poclge't_s_ than a magician.

o

This unique bag was designed by Roger
St Ives out of trustration. Frustration because he
simply couldn' find a briefcase, attaché or
portfolio that satisfied all of his business
needs. They were either too bulky and clumsy
or oo small to carry everything he needed.
And none of them had enocugh compari-
ments or pockets fo carry all the things he
takes with him 1o g business meeting. So
Mr. St Ives—a major designerin the luggage
field —set out to creale what he considered
the perfect bag for himself. He succeeded.
Revolutionary new design.
This may be the first really new idea in
business cases in a long time. Its most
impressive feature is the unique fold down
Organizer Section. Here's how it works

The side of the 5t. Ives Organizeris held ina
closed position until you open it in a business
meeting. Then it reveals nine separate
compartments and pockets to organize
everything you carry with you...a pen and
pencils, calculator, checkbooks, business
papers, pocket diary, itinerary, business
cards, reading glasses, exira cigarettes., .all
the paraphernalia that would clutier up an
ordinary briefcase.
Thirteen separate compartments.
In addition to the 3 zippered and 6 open
compartments in the Organizer Section, there
are 4 additional roomy compartments to
carry your business papers. Two are zippered
and two are open. They keep all your papers
neaily organized and wrinkle free. And
because the briefcase is soft-sided there's
practically Jﬁ no limit o what you can carty.

>,

eDimensions
Unlimited,
"es
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HE ST IVES™ ORGANIZER

It's a hands-free bag. o ey
This great briefcase includes a removable
shoulder strap fo eliminate the bother of
setling it down to find change, buy a
newspaper, greet a friend, get outa wglle!. or
any of the litile things that require two hands
When you don't want to use the St. Ives
Briefcase as an over-the-shoulder bag, the
strap snaps off easily and two recessed
handles pop up for hand carrying
Finest quality leather construction.
In creating the perfect bag for himself, Mr. St
Ives specified that only the finest material and |
workmanship go into it. It comes in your
choice of fine, glove-soft genuine leather or
richly grained vinyl. All of the zippers are of
nylon simply because they don't stick and
won't rust.. and theyre self-repairing. The
fittings are made of bright polished brass

But for all its quality, practicality and
innovation, the St. Ives Organizer may be
today’s smartest looking briefcase. It comes in
arich, dark brown, burgundy or striking
black, measures just 17" x 12" '
Priced amazingly low. |
If you saw this bag in a luggage shop, you
probably wouldn't be surprised to see a price
tag well over S100. Bul, through this offer, the
genuine leather St. Ives Organizer is priced at |
only $79.95 plus $3.50 shipping and handling
The vinyl model is yours for only $39.95 plus
53.50 shipping and handling. (Special
pricing available for orders of more than 10.)
No Risk Trial
You're invited fo use the St. [ves Organizer for
afull 30 days to decide it it's everything we
say...and more, If you're not delighted, you
may return it for a full refund

CREDIT CARD BUYERS
Call 800-228-5959

From Mebraska 800-44

A hours iaysa

weak

' To Order send check or money
order to Dimensions Unlimited
at our address below. Credit
card users may use our toll-tree
order line above, (Missourl and

When order
version, specify #K4L in brown,
black or burgundy If you destre

the vinyl modael, indicate #Ksp
In brown or burgundy

“
DIMENSIONS

UNLIMITED

the leather

Depl. 67-2506
2345 Millpark Dr
Maryland Helghts, MO 63043

Frisbee!

a day—as athletes in any other spors
but most people still don't undﬁ'rq:ané
what we do.”

Zimmerman's frustration is under.
atandable but hardly Uni"jllf_‘, inasmuCh
as Frisbee is but one of any number of
“minor” sports in the U.S. whose ap-
peal is limited primarily to the peaple
who play it, and whose growth is fim.
ited by the fact that nobody—televi
sion executives, M particular—is
eager to pump big money into it. Fris-
bee, though, has additional burdens,
For one thing, many Americans still
perceive the Frisbee as a foy, not 2
sport. Also, except for the Wham-0
company, nobody else—no equipment
manufacturer or resort operator—has
a vested economic interest m the
growth of Frisbee. Something else,
too: The very qualities that endear
Frishee to its participants—the fact
that it's so uncomplicated, so nonvig-
lent, and so egalitarian in the advan-
tages it denies the overly brawny or
tall—are not the qualities that televi-
sion executives usually drool over
when they're deciding what to put on
the tube on Sunday afternoons.

But if the competitive, quasi-profes-
sional side of Frisbee hasn't yet
crowded the NFL off the networks,
the recreational side of Frisbee is,
happily, as healthy as ever, and so are
several of the team games that Frs-
bee has inspired, particularly the cne
known as Ultimate Frisbee.

Ultimate Frisbee, if you've never
heard of it, is the Frisbee version of
soccer, touch football, and basketball
all rolled into one game. In its official
version, two teams of seven players
each compete against one another on
a 70-yard field that has two 25-yard-
deep end zones. The objective is to
pass the Frisbee from one team's end

| of the field into the other team's end
Mlinols residents add 5% o) |

zone. The rules are fairly simple:

| You're not allowed to run with it, and

when you're on defense you can't
bump people around. You keep pos-
session as long as you keep completing
Passes, and you lose possession
whenever somebody on your team
drops the Frisbee, or you throw it out



of bounds, or somebody intercepts it,
In its loosest form—played at the
beach or on a college green—Ultimate
Frisbee is mainly a terrific workout
(you're running almost constantly for
30 minutes) and lots of laughs, but
once you move into the higher levels
of club and college competition, the
game becomes more complex, with
specific plays and intricate defenses.
Conceived in the late 1960s by a
group of high-school students in New
Jersey, Ultimate Frisbee has become
an increasingly visible part of campus
life at colleges throughout the North-
east and has also become an increas-
ingly popular club sport, withmore and
more corporations sponsoring intra-
mural Frisbee teams the same way
they do softball teams. Ultimate Fris-
bee has become so popular, in fact,
that there are faint rumblings about
somebody coming along and taking the
sport Big Time, with professional
leagues, corporate sponsorship, and

—who knows?—maybe even a fat |

television contract.

But I wouldn’t bank on it. Not be-
cause the sport isn’t exciting, and not
because there aren’t any Donald
Trumps itching to build an Ultimate
Frisbee empire. It's more because Ul-
timate Frisbee appears to attract the
very sort of people who like the game
the way it is, with no strict schedules,
no uniform specifications, no referees,
and with the freedom to give teams
names like “Crimes of Passion” or the
Boston “Rude Boys”—names that
somebody like a Donald Trump proba-
bly wouldn't buy.

What I'm suggesting, in other
words, is that Ultimate Frisbee—in-
deed all competitive Frisbee—is an
unlikely candidate to go the way of,
say, professional tennis or golf. Thus,
it’s probably doomed to remain a spir-
ited footnote—not a main chapter—in
the history of American sports during
the latter half of the 20th Century.

Did I say doomed? Blessed might be
a better way of putting it. 3]

BARRY TARSHIS is a frequent con-
tributor to USAIr.

i Teachyour

1 word

Whether you have a CPT
Exxon, IBM, Lanier, NBl, Wang
or Xerox, we can make it
smarter. The compact Dest
WorkLess Station ™ lets you
enter typewrillen pages
of different type-
styles into your word
processor aulomalically,
withoul using the keyboard

My word processor is a

Processor
to read.

For immediate information

and the name ol your

538- 1587

i 2
JT il OU

counan e
pon lo

ration, 1201

The Work Less Station. The Dest way to improve word processing mr

neareat dealer, call
Mary Thorpe at (
In California
call (408) 946-1100
anel mail this

Jeat Corpo

Milpitas, CA

NAME

COMPANY

ADDRESS

CITY

STATE ZIF

8-US

ONLY

RETAIL VALUE

#333, Multi 5 pc. set

Colors: [ Lite Brown [] Burgundy.
28" Family puliman with wheels
26" Holiday pullman with wheels
24" Weekender

22" Airline carry-on

14" Shoulder tote

Made of Heavy Duty Nylon with
ribbed steel frame and strong zip-

pers. Resistant to water, stains, dirt.

$79.90
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