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Frisbee Throwing

Frisbee throwing has become a
national sport in this country.
Over 5 million circular plastic
discs, ranging in price from $1 to
$4, are sold annually.

“The real users of Frisbees are
young people in the 16-25 age
bracket,” explains Dick Gillespie,
a vice president of Wham-O Man-
ufacturing Company of San Ga-
briel, Cal. “To many of them,

Frisbee is regarded as a daily
activity. Some high schools and
colleges even have Frisbee teams
and courses in Frisbee throwing.”

Recently, Frisbee“golf courses”
have sprung up in a few commu-
nities. Poles are set out 80 to 200
yards from each other, and the
players try to hit them. Each pole
has its par.

Frisbees were invented in the

1940’s by Fred Morrison, a former
Los Angeles building inspector
who now lives in San Dimas, Cal.,
where he enjoys the fortune he
earns on his Frisbee royalties.
Morrison got the idea for Frisbees
by first throwing pie tins around.
Next he started selling a Frisbee-
type disc called a Pluto Platter.
It didn’t sell well, and in 1957
Pluto Platters were renamed Fly-
ing Saucers. In 1959 Wham-O,
which had purchased the product
from Morrison, changed the
name to Frisbee.

“Sales were only so-so for the
first 10 years,” Gillespie reveals.
“But then they began to climb,
and now Frisbee throwing has
developed into something like a
national sport, especially at
beaches. It's a regular sporting
goods item, and hopefully it's
here to stay.”
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