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WASHINGTON — An-
cient Greek discus
throwers probably never
suspected that their sport
would be the forerunner
of a toy that would sur-
pass the Hula-Hoop and
yo-yo in popularity and
mesmerize scientists with
its aerodynamic proper-
ties.

The plastic disks — the
Frisbees — are most
commonly seen floating
across college quadran-
gles and over rock con-
cert audiences, but they
have spent considerable
time in wind tunnels and
laboratories. Early in this
decade the Navy| spent
four years and 5,000
tossing disks fashioned
after Frisbees off a 1,000-
foot cliff in Utah to re-
search their possible mili-
tary uses.

It was hoped the disks
would provide a cheaper
delivery system for mili-
tary flares — now flcated

to earth by parachutes at
$50 a drop. But the flares

made the saucers soar
like rockets and the
project was forgotten by
everyone, except critics
of heavy and non-essen-
tial military spending.

The war games have
ended, but the Frisbee
lives on, and enthusiasts
insist on using it in al-
most every sport that
once needed a ball —
that age-old slave of
gravity. They insist the
ball is dead: It holds no
intrigue. It simply lands,
without a moment of sus-
pension or hovering.

“There is no mystery
to the flight of the Fris-
bee,” said Goldie Nordon,
promotional director for
the Wham-O Co.; whose
disks bear the Frichee
trademark. ‘“‘There is,
however, wonder and
amazement that a plastic
disk the size of a pie can
contain the same princi-
ples as an airplane in
flight,” he said.

An estimated 100 mil-
lion people have been
amazed or at least
amused by Frisbees over

a simple disk’ that’s simply amazing

the 20 years that Wham-
O has marketed them.
They now make up more
than 25 percent of the
company’s annual sales
and about 10 million have
been sold in each of the
past five years.

There are at least 16
current Frishee models
of various diameters and
heights. Some models
have different grooves
etched into their surfaces
to give different hovering
effects.

Research to aid the
development of these dif-
ferent models is done by
players themselves, who
are encouraged by
Whame@O to offer advice.
The company, which has
bought out most of its
flying disk competitors,
organizes clubs and Fris-
b e e tournaments nation-
ally to promote its prod-
uct.

Twenty to 30 Frisbee
professionals endorse the
Wham-O to offer advice.
paid primarily by ball

clubs and other groups
that need demonstration
teams at halftime. One
big tournament is held
each August at the Rose
Bowl in Pasadena, Calif.,
supported by the Interna-
tional Frishee Association
and its 110,000 lifetime
members.

The Frisbee started as
an obscure fad
beginning as modest as a
five-cent pie tin. It is
widely believed that rest-
less Yale students discov-
ered it when they de-
cided to throw pie tins
instead of returning them
to the now defunct Fris-
beers Pie . {Cose i
Bridgeport, Conn., for
their nickel deposit.

The newer curve-lipped
plastic models were
created by W. Frederick
Morrison,
the pie-tin throwing in
1948 and took the idea to
Wham-O for royalties. He
made the first models by
hand with tenite plastic
and Wham-O began
manufacturing them in
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1957.

Frisbee enthusiasts have
invented their own games.
One, called Frisbee guts,
is suggested for only the
strong and brave. Two
five-member teams line

up 15 meters apart and
throw the disks at speeds
of 90 to 100 miles per
hour. The object is not to
kill the opponent, but to
make the person drop the
speeding disk.




